
SELF CARE PRODUCTS
Accessibility & Inclusivity for Visually Impaired 

Anchita Sohni, Taruni Vadlamudi, Ugesh K 



INITIAL PROBLEM TRIGGERS
Why this domain?

According to a study, people with disabilities are prone to bad hygiene and self care issues.
Differentiating shampoo bottles in a store.
Differentiating between similar bottles of shampoo, conditioner, body milk etc.



SECONDARY RESEARCH
Defining user 

User: Completely blind people in the age group of 14-40 living in a ho



SECONDARY RESEARCH
Understanding existing problems and solutions

Understanding ergonomics and universal standards in sizes/volume of shampoo bottles



PRIMARY RESEARCH
User interviews, statements and observations

USER 1
A musical prodiggy
Gender: Female
Age: 35
Education: Music teacher, Literate in braille, Hindi Medium
Learnt braille at the age of 7 years
Cleared 10th in 2001 then transferred to a normal school

USER 2
A Mohammed Rafi fanboy
Gender: Male
Age: 17
Education: 12th -  political science, psychology, sociology,
Fav - psychology, music
Literate in Braille



USER 3
Loves Premchand ki kahaniya
Gender: Female
Age: 17
Education: 12th -  political
science, psychology, hind
literature, Literate in Braille
Learnt braille at the age of 11

USER 4
Finds solace in makeup
Gender: Female
Age: 28
Literate in Braille
Canadian YouTube personality
and motivational speaker

USER 5
A philosopher
Gender: Malec
Age: 40
Education: Hindi medium,
MSc, MA, Literate in braille
Learnt braille in class 1



MAPPING
Interpretation and inferences

Making connections and affinities



USER JOURNEY
Task analysis



USER JOURNEY
Task analysis

To read the complete task analysis:  https://drive.google.com/file/d/1scwB_eTtZzl6y7K7iBDEzCCkOx1GYA5E/view?usp=sharing



WHAT TO TACKLE?
Problem distribution



IDEATION
Desing ideas and breakdown



IDEATION
Desing ideas and breakdown

Probable solution:  A portable shampoo bottle that hooks onto a rod/tap/faucet.



CMF
Differenciating the product

What makes our product different? Brainstorming on material and texture.



CMF
Differenciating the product

What makes our product different? Brainstorming on material and texture.



FINAL TASK ANALYSIS
Is the product catering to the problems?

To read the complete task analysis:  https://drive.google.com/file/d/1scwB_eTtZzl6y7K7iBDEzCCkOx1GYA5E/view?usp=sharing



IMPACT ON OTHERS
How does our product impact people with or without disabilites



RESEARCH & PROCESS

https://miro.com/app/board/uXjVPR_DJN8=/?share_link_id=912521723631




